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For exact locations, see our website
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Shopping malls are a very attractive and unique Oceans Nordic Mall Index research shows that With Fusion Malls your will gain access into a very
environment for advertising, given that the visitors are shopping mall visitors have an average dwell-time of attractive target market. We offer The Fusion Malls
very receptive to ads and their messages. 1,5 hours and of those 42% state that they have seen packages in Small, Medium and Large.

DOOH ads more than 5 times.
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Screens: approx. 860
Large format: 35 :
Small format: 822

Reach: 2 295 870
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Environment: Shoppingcenter
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